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PUT YOUR 

BUILDING 

CONTENTS 
IN A 
SAFE... 


SAVE YOUR CLIENT 
0% ON FIRE 
INSURANCE COSTS 
on the building and 
on its contents 
by using Certified 
Concrete Masonry Units. 


CHECK WITH YOUR 
INSURANCE BROKER. 


LOUISIANA PRODUCTS 


Lake Charies aton Rouge New Orleans 


Why 
Settle for 
ORDINARY 
Copper-Zinc 
alloys? 


Insist on 
maintenance- 
free 


far-better 
roofing, 
flashing 

installations: 


WONDER ‘full 
TITANIUM / 
COPPER/ 
ZINC 
ALLOYS 


Go first-class 
with TITANALOY, the exciting titanium/copper/zinc alloys! 
Costs no more than ordinary copper/zinc alloys. Thermal 
expansion approximately one-half of normal zinc/copper 
alloys. Delivers far-greater dependability, increased creep 
resistance. And, of course, TITANALOY forms, bends, cuts, 
solders and spot-welds easily. Resists corrosion, weathers 
beautifully. Where performance counts, count on TITANALOY. 


dwcz ak, MATTHIESSEN & HEGELER ZINC COMPANY 
Main Office: La Salle, Illinois Phone : 223-8600 Area Code 815 
Representing TITANALOY in your area: 


Doug Harper 
Doug Harper Associates 
Phone 318/688-5314 
P. O. Box 5202, Shreveport, La. 71106 
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NENA 


There Is No Substitute For 


real 
Terrazzo 


A fact you should know about za 


Sy 
Terrazzo . . . Cay 1% 
7; 
OK, Sep, CZ c 


196 > 


The first cost of „AŻ Pip Pe razzo 
c 


is lower than that of commerciaf carpet- 
ing, synthetic terrazzo, vinyl floor cov- 


erings, or seamless synthetic coatings! 


. when each type of flooring has 
been designed for equal performance 


requirements. 


Gremillion Terrazzo Co., Inc. 
15605 Airline Highway 
Phone 937-1278 
Baton Rouge, La 


American Tile & Terrazzo Co. 
3011 = 37th St. 
Phone 834-0290 
Metairie, La. 


D 6 L Terrazzo Co., Inc. 
2451 Law St. 
Phone WH 3-3389 
New Orleans, La. 


Watson Terrazzo Corp. 
8450 S. Choctaw Drive 
Phone 926-7395 
Baton Rouge, La. 70815 


Venitian Terrazzo Co. 
2430 Royal St. 
Phone 947-7332 
New Orleans, La. 


Kreig Bros. Terrazzo Co. 
P. O. Drawer “P” 
Phone 234-9677 

Lafayette, La. 


Dinon Terrazzo © Tile Co. 
709 South Gayoso 
Phone 822-2970 
New Orleans, La 


Barney Core Terrazzo 
P. O. Box 681 
Phone Folsom 796-3893 
Covington, La. 


LOUISIANA 

TERRAZZO 
CONTRACTORS 
ASSOCIATION, 

INC. 
LEE J. LOCKWOOD 
Field Representative 
1440 Sherwood Forest Blvd. Baton Rouge, La. 70815 


Quality starts in the forest with 


ACW 


Pressure-Treated Wood Products 


Only top-quality timber of outstanding straight- 
ness and soundness is selected for processing. 
Every step of manufacture is quality-controlled 
to assure you extra years of service. 


ACW offers you promptest shipment by land or sea 


American Creosote Works, Inc. 


Plants at Slidell, La.e Winnfield, La. 
eLouisville, Miss. e Jackson, Tenn. 
e Pensacola, Fla. 


Write, wire or call—Sales Offices 


New Orleans, La. Pensacola, Fla. Jackson, Tenn. 
P. O. Box 4008 P. O. Box 751 P. O. Box 1444 
504 861-1455 305 438-4629 901 427-8561 
Chicago, III. Kansas City, Kans. Houston, Tex 

P. O. Box 8 5514 Johnson Dr. P.O. Box 13378 
Glencoe, III. Mission, Kans. 713 524-7957 
312 835-0608 913 262-2455 


High Pressure Steam 

Cured Blocks e Quality Con- 
trolled Ready-Mixed Concrete 
e Texcrete Mo-Sai e Corru- 
gated Metal Culverts, Plain and 
Ea Crete Asphalt Coated e Holiday Hill 
Stone e Concrete Culvert, 


CONCRETE BUILDING PRODUCTS 


Plain and Reinforced 


Serving Your Community 
From Plants Located in 


Alexandria, La. 


4600 Lee St. — 442-0231 LOUISIANA 


Monroe, La. 


Selma Field — 322-3223 INDUSTRIES 


New Orleans, La. 
415 N. St. Patrick — 486-6221 


Shreveport, La. 
i200 E. Texas St. — 422-0321 
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Promotions For The 
AIA Architect 


In renponse to the often repeated phrase, “What Ą I he 
architects need is better public relations,” the A © 
Louisiana Architects Association is conducting a L O ulsiana l 


pilot advertising campaign to tell business leaders Ą re i 
what the American Institute of Architects stands # rc tect 
for and what AIA architects do for their clients, 


If the reaction to these ads by the profession and 
the public is favorable, the Association may be 
persuaded to venture into a more ambitious pro- 
gram of promoting good architects and good archi- 
tecture through advertising. 


With the cooperation of our membership, someday 
this brand, or mark of professionalism could be as 
well recognized as the letters M.D., after a doctor’s 
name. If this goal is ever achieved it will be, in 
small measure, the result of advertising. The credit 
will go primarily to architects who have main- 
tained the high ethical and professional standards 
of the AIA while carrying the designation AIA 
behind their good name. 


After looking at the ad on page 25 let your LAA 
have the benefit of your reaction and advice in how 
we can improve our advertising, and public rela- 


tions. 

CONTENTS 
Goste oron: ; EETA EREA IEEE AE 6 
Honor Award NPTT A A AEREE WB 
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Grace Episcopal Church . . «13-14 
Keys to Building New City eet eee) 


About the Cover: 


The Louisiana Architect Art Director, John H. Schaeffer, 
illustrates an article by widely known Architectural Pho- 
tographer Frank Lotz Miller. (See page 10). 
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A Louisiana Architect Magazine Feature 


COSTS 


CASE AND COMPANY STUDY FINDS THAT ARCHITECTS PRODUCTION EXPENSES HAVE RISEN FAR MORE 


PROPORTIONATELY THAN THE FEES THEY CHARGE THEIR CLIENTS. 


A management consultant firm con- 
ducting a study of the cost of archi- 
tectural services reported at the re- 
cent annual convention of The 
American Institute of Architects, 
that (1) the cost of such services 
has gone up sharply, (2) the profits 
of architectural firms have dropped 
sharply, and (3) clients of architec- 
tural firms are demanding “much 
more complicated and sophisticated 
service.” The study, entitled “Com- 
prehensive Study of the Cost of Ar- 
chitectural Services,” is being per- 
formed by Case and Company for 
the AIA. 


The study involved collecting and 
analyzing confidential cost and 
profit information from 223 archi- 
tectural firms in 47 states, as well 
as cost and profit details for 1,150 
projects recently completed by 
these firms. 


The preliminary findings included 
the following: 


1. There was a sharp increase in 
the direct costs of performing archi- 
tectural services from 1960 to 1966, 
and there was a steady rise in the 
cost of outside consulting services 
from 1950 until 1966. Overhead has 


iii cc 


been maintained at a relatively 
stable level despite significant in- 
creases in the pay scales of employ- 
ees in the architect's office. 


2. The pretax income or profit of 
the average architectural firm has 
declined from 22.6 per cent of total 
gross receipts in 1950, to 17.8 per 
cent in 1955, to 15.8 per cent in 1960, 
to 9.2 per cent in 1966. 


3. Last year, one architectural firm 
out of 12 suffered a loss for the 
year's work—a loss averaging about 
five per cent of annual gross in- 
come. And on the average, archi- 
tects are currently losing money on 
one project out of four. 


4. Despite recognized disadvant- 
ages involved in using construction 
cost as the basis for compensating 
architects for professional services, 
this method was used in 84 per cent 
of the projects analyzed. 


5. By comparing the Engineering 
News-Record building cost index 
with pay rates for direct and indi- 
rect services of architectural firm 
employees, it was found that the 
building cost index has risen 13 per 
cent since 1960, but pay rates have 


gone up 25-44 per cent. Case and 
Company called this an "excellent 
example of the price-cost squeeze 
which is plaguing the architect.” 


6. Nine out of 10 architects say 
their clients now demand much 
more complicated and sophisticated 
service than they did 10 years ago. 
These demands include increased 
risks, increased liability, increased 
programming, and increased engi- 
neering. 


Today's architects thus face a seri- 
ous dilemma, and are asking such 
questions as: 

How can I provide clients with at- 
tractive, functional and sound 
buildings within their budget limi- 
tations? How can I maintain a high 
quality of design in spite of con- 
stantly rising costs for services and 
materials? How can I manage my 
practice so that my monetary re- 
turn is proportionate to my invest- 
ment of time, money and effort— 
plus the value to my client of my 
skill and knowledge? 


It was noted that there are no quick 
or easy answers to these questions, 
but it said that the survey has iden- 
tified areas where there is a need 
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for remedial measures. These areas 
are: 


1. Overcoming the pressures of the 
profit squeeze—budgeting job time, 
controlling costs and expenses, 
pricing services, and using techni- 
cal manpower effectively. 


2. Determining better and more 
equitable methods of compensat- 
tion for architectural services. 


3. Deciding to what extent archi- 
tects should provide some or all of 
the services for which they now en- 
gage outside consulting services. 


4. Planning “profit” into architec- 
tural practice — into each project 
and every year's operations. 


5. Educating clients and the public 
in what architects, do, how they do 
it, and how they earn their fees. 


6. Devising an “information bank” 
where architects can quickly obtain 
up-to-date facts, figures and trends 
pertinent to “running the office,” 
such as costs, policies, employee 
benefits, methods and techniques. 
Further details on this study will 
be made available at a later date by 
Case and Company. 


COST OF DIRECT PROFESSIONAL SERVICES 


COMPARED WITH BUILDING COSTS 


For Years 1950-1955-1960-1966 
1960 =100% 


Senior 
Architect" 
144% 


Sr Designer 
125% 7 
Śr Drafisman 
125% 


ENR 


(b Buildin 


Cost Index 
113% 


ENR" Building 
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Senior Architect | 74 | 90 100 lisa 


Senior Designer | 74 | 86 |100|125 


Senior Draftsman | 68 | 83 [100 25 


N SOURCE: ENGINEERING NEWS RECORD 
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1955 


1960 


COST AND INCOME TRENDS IN ARCHITECTURAL PRACTICE 
FOR THE YEARS 1950, 1955, 1960 & 1966 


(Data from Financial Statements) 


Direct architectural costs, outside consulting costs, indirect expenses 
and pre-tax income as percentages of gross receipts 


100% 100% 
——Pre-tax 
Income 
Pretax 
Income ~~] 22.6% 
_ _Indirect 
Expenses 
Indirect __ 
Expenses 
Outside 
|- -Consulting 
Costs 
Outside 
Consulting - - 
Costs 
_Direct 


> Cost: 
Direct_ Soars 
Costs 


1950 1955 1960 


1966 


COST OF INDIRECT SERVICES 
COMPARED WITH BUILDING COSTS 
For Years 1950-1955-1960-|966 

1960=100% 


Clerk 

P 137% 

fp Office 
Manager 
133% 

© Bookeeper 
125% 


ENR 

Building 
Cost Index 

113% 


1950|1955 [1960 1966 
73 | 91 |100 |13 
A sea | 


ENR” Building 
Cost Index DA 


Clerk 66 | 82 |100 |137 
> | 

Office Manager |70 |91 |100 |33 

Bookeeper 65 | 84 ioo |i25 


* SOURCE: ENGINEERING NEWS RECORD 
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Honor Award 


EDMUND J. GLENNY, AIA Architect 
102 N. 4th Street 
Baton Rouge, Louisiana 70801 


PROJECT IDENTIFICATION 


A. MASTER PLAN 1967 
FOR THOMAS J. MORAN’S SONS, INC. 


1. Forms Management Office and Finish Goods Stor- 
age Building for Thomas J. Moran’s Sons, Ine. 
—Completed 


to 


Textbook Distribution Center Building for Thomas 
J. Moran’s Sons, Ine. 


—Under Construction 


8. Administrative Office Building for Thomas J. 
Moran’s Sons, Ine. 


—Commissioned 


4. Identifiable requirements, Printing Plant and 
Check Printing Plant, all for Thomas J. Moran’s 
Sons, Inc. 


—Future 


AII located at: 


7868 Anselmo Lane 
Baton Rouge, Louisiana 70808 


B. Architect —EDMUND J. GLENNY, AIA 
Baton Rouge Chapter 
Design Assistant —DAYTON EUGENE EGGER 
OTHER Design —NANCY PORTER HEYM, 
AIA, Baton Rouge Chapter 
Participants JOHN ST. MARTIN 
Assistant —BILL DIAMOND 
C. STRUCTURAL —Alfred G. Rayner 
Mechanicai —wWilliam B. Martin (Buildings) 
—William J. LeBlane (Master 
Plan) 
Electrical —Raoul L. Levy 
D. Owner —THOMAS J. MORAN’S SONS, 
INC. 


5500 Florida Steet 
Baton Rouge, Louisiana 


E. General Contractor —W. J. SPANO & CO., INC. 
(Contractor for Forms Man- 
agement Project and Textbook 
Distribution Center Building) 


Jury’s Comment: 


« 


. Recognizes design as “process” rather than sculptural 
exercise. More in spirit of the future of architectural 
practice as a broad client service continuing through 
time, than most other entries. 


GENERAL PROGRAM 


CLIENT. The client is a printing firm which was 
established in 1881. Recent growth and concern for 
the future of printing as a medium of communica- 
tion has raised the question of appropriate classi- 
fication by title. Possibly at this time the most 
correct description should be “industrialized 
printers.” 


First operated as a local business, the client then 
expanded to serve a state wide area and most re- 
cently extended its service area to a regional di- 
mension thru a new concept of printing service. 


SITE. The site under consideration here is an 
eighteen acre tract located in a relatively low den- 
sity section of a major city on high land at the top 
of a water drainage area. Selection of the site was 
based on land values, availability of rail and auto 
transportation routes (including the new inter- 
state highway system), the rural character of an 
existing pecan grove and suitability for expansion. 
In the past, the client had outgrown at least three 
site and building situations. 


GENERAL PROBLEM STATEMENT. To design housing 
facilities for a client who intends to grow and ex- 
pand and to do so knowingly but without the abil- 
ity to identify a static goal or an architecturally 
projected program of specific functions, sizes, ete. 
In other words, the client is self concious of its own 
dynamic character. 


The architect felt that business as dynamic process 
required a matching architecture as process re- 
sponse if a valid service was to be rendered. In 
December 1966 the following problem statement 
and proposal was made: 
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While the master plan studies were being con- 
ducted, a parallel investigation, originally called 
“service linkage study” was made. This invesii- 
gation was both used as a short hand design tool 
and as a communications medium for presenting 
the “logic” of an architectural growth process. 


All buildings designed for the client respond to a 
concern for “expansion.” The design solution for 
the Sales Office and Storage buildings provide for 
a linear expansion to a specified limit. The Book 
Distribution Center building could not be so.easily 
projected because the size, and for that matter the 
use determinents, are out of the direct control of 
the client and a bi-lateral expansion capability 
was proposed. This design provides for a range of 
four generic architectural spaces. 
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Cy) SITE DEVELOPMENT PROPOSAL => Fossa 7 6 


The Growth System Investigation started as a spe- 
cific investigation of the expansion potential of the 
Book Distribution Center building played against 
the known context of the overall site. In effect, 
common sense was applied to an interplay between 


the question “if the owner needs . . .” and the ob- 
servation “with these conditions, it is possible 
to .. .”, The Growth System Investigation is a 


search which identifies the basic character of a 
large, dense complex. 


The needs most clearly identified are: 1., pedestrian 
circulation internally and as a matter of ingress 
and egress including the automobile as an exten- 
sion of pedestrian patterns 2., service circulation as 
both the movement of goods to, through and from 
the complex and 3., utilities and mechanical ele- 
ments as a function of increasing load demands. 


NN 


Frank Low Miller Talks About Architectural Photography 


If there is a difficult solution to a 
problem, then there must also be a 
simple one. Some philosopher must 
have given us this homily at some 
time or other—very convenient for 
us lazy ones. 

It always seemed much easier to 
make architectural photographs by 
existing or available light — no 
heavy lights or bulky equipment to 
carry around. There is also a valid 
reason important to the architect- 
client. By using natural light, we 
do not destroy the effect that the 
designer strived so hard to achieve. 
Existing light, when in the form of 
daylight cannot, of course, be con- 
trolled by the photographer. All he 
can do is wait for nature to give 
him the right set of conditions— 
cross lighting on a brick wall, long 
diagional shadow late in the after- 
noon, inside light coming through 
glass at dusk. 

Buildings have personalities and, 
just as people, they project differ- 
ently under different conditions. It 
is up to the photographer to photo- 
graph them at their best, which 
means under the best lighting con- 
ditions. Rather than work to create 


aum u biebliękte and adzy! 


are this photograph with the dusk view right. 


these conditions artificially, I prefer 
to wait until man and nature in 
their own progression create them 
for me. The resulting pictures are 
natural, and they should be. 

The right condition also means that 
glass should look like glass, brick 
as brick, wood as wood. It is very 
easy, for example, to make a beauti- 
fully paneled wall look so dark 
that the patina vanishes. 

Examples are in order and rather 
than refer to the photographs in 
this text, a tedious back and forth 
process, they have been arranged so 
that each has a story. 

In summation, there are many ap- 
proaches to architectural photogra- 
phy but I personally consider the 
existing or available light method 
the best. The intent of the archi- 
tect is not compromised, we are 
not making a photograph which 
screams “photography” and we can 
view the subject and not be consci- 
ous of “lights.” The addage — If 
there is enough light to see by, then 
there is enough light for photogra- 
phy—has never been truer than it 
is in this day of fast film and mod- 
ern techniques. 
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This view of the building was made at dusk 
with the existing daylight level just below the 
interior light level. Some buildings present 
very fine night or dusk views and are well 
worth the effort to set them up. By waiting for 
the proper time at dusk, this type of photo- 
graph can be made with available light. There 
was no extra illumination used. 


First Federal Savings & Loan, Houma 
Curtis & Davis, Architects 


St. Michael’s Episcopal Church 
Barron, Heinberg & Brocato, Architects 
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Church school building of this church com- 
plex was photographed about 3:00 P.M. The 
shadow in the foreground is from the roof 
line of the church pictured right. Here 
again choosing the right time of day for the 
best light and shadows enhances the com- 
position. Although there was a five hour 
difference between photographs, the final re- 
sult justified the wait. 


The east elevation of this church was photographed 
about 10:00 A.M.—the best time of day to use existing 
shadows to compliment the composition. The shadow in 
the foreground is the roof line of the building shown 
left. Diagonal shadows are dynamic and give good 
compositional contrast to a placid view. 
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The photograph above was made under conditions Art Gallery i 
opposite to those below. Here we have controllable Charles Colbert, Architect 
incandescent light which can be directed at will. 

This is still an available light photograph. 


The inside-outside pho- 
tograph left was made 
with existing daylight. 
The careful use of pho- 
tographic techniques 
make this type of avail- 
able light photograph 
possible. While we have 
no real control over the 
light or light level, we 
do have darkroom con- 
trol. 


Desmond Residence 
John Desmond, Architect 
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Should 


rate? 


Incorpo- 


“Should I incorporate my pra 
tice?” is a question asked by man 
architects and other profession 
men. The question should first b 
approached from the point of vie 
of whether it is sound business t 
incorporate. If there are busine 
advantages to incorporation, the a 
chitect can then consider the ta 
consequences. 

A corporation is an artificial perso 
a separate legal entity. As such i 
offers the advantage of insulatin 
the individual assets of the stoc 
holders from corporate obligation: 
Of equal importance to group pra 
titioners is the insulation of oth 
members of the group from the i 
dividual liabilities of each partic 
pant. Thus, incorporation of an a 
chitectural practice would insulat 
the stockholding architects from i 
dividual liability for automobil 
accidents caused by associates i 
conducting the firm’s business an 
from liability for acts of employe 
of the business. However, incor 
poration does not limit the archi 
tect’s professional liability for hi 
own errors. Thus, if there is a negli 
gence in design, both the corpora 
tion and the architect who drew th 
plans individually are liable. Thi 
is because every person remains in 
dividually responsible for his owi 
negligence even though he is em 
ployed by a corporation. However 
one architect would be insulate‘ 
against liability for professiona 
negligence of his associates. Limi 
tation of liability may be illusor 
as regards contractual obligation 
if creditors of the new and strugg] 
ing corporation insist on persona 
guarantees by the stockholders. 
A corporation has continuity of ex 
istence and thus continues to exis 
independently of the individual 
that comprise it. Death will usu 
ally terminate a partnership. It ca 
be arranged that death will termi 
nate a stockholder’s interest in | 
professional corporation throug 
means of a stock redemption o 
buy-sell agreement. 

Management can be centralized an 
decisions made on the basis of pre 
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portionate stock ownership. A cor- 
poration will also offer a variety of 
avenues for investment participa- 
tion. In addition to investing in 
common stock, it may be advant- 
ageous to have additional capital in 
the form of non-voting stock or 
perhaps debt. 


A corporation, of course, is not a 
person that may be licensed to 
practice architecture or any other 
professional undertaking. Thus, the 
individual architects must continue 
to maintain their licenses. 


The principal business factor mili- 
tating against the formation of the 
corporation is the increased cost in- 
cident to doing business in a cor- 
porate form. The creation of a sep- 
arate entity involves the attendant 
bookkeeping and clerical work. Or- 
ganizational fees and franchise 
taxes are present also. An addi- 
tional detraction is the unemploy- 
ment compensation tax on the ar- 
chitect’s salaries not present in 
the partnership. The maximum 
rate is 3.1% of compensation up to 
$3,000.00 or $93.00 per year per em- 
ployee. 


Considering incorporation from a 
tax viewpoint, a corporation can 
obtain all of the business attributes 
of a corporation but still retain al- 
most all of the income tax attrib- 
utes of the partnership or sole prac- 
titioner form of business. Through 
the means of a Sub-chapter S elec- 
tion under Section 1244 of the In- 
ternal Revenue Code, the income of 
the corporation (or for the pessi- 
mist, the losses) can be passed 
through to the stockholders without 
the imposition of any corporate tax. 


The individuals then pay tax upon 
the income of the corporation or 
take the amount of the corporate 
loss against their other income. To 
qualify for a Sub-chapter S election 
the corporation must have no more 
than ten shareholders, all of the 
shareholders must be individuals 
and not non-resident aliens and the 
corporation must have only one 
class of stock. The election may be 
made within thirty days after in- 
corporation or thirty days before or 


September, 1967 


thirty days after the end of the cor- 
poration’s fiscal year. A Sub-chap- 
ter S election would be of interest 
to architects who desire to practice 
in the corporate form but whose in- 
come tax brackets are not suffici- 
ently high to make the corporate 
tax shelter more attractive. 


Taxation as a corporation rather 
than the Sub-chapter S election 
will permit the accumulation of 
earnings in a corporation at least 
to the extent of $100,000.00. Reason- 
able compensation paid by a cor- 
poration to its officers and employ- 
ees is deductible by the corporation. 


A clear tax advantage is presented 
in the form of fringe benefits avail- 
able in the corporate form. Thus a 
shareholder who is also an em- 
ployee may participate in a quali- 
fied pension or profit sharing plan 
as well as other employee benefit 
programs such as accident and 
health and group life insurance 
plans. A qualified pension or profit 
sharing plan offers an immediate 
tax deduction to the employing cor- 
poration. A deduction for contribu- 
tions to a profit sharing plan is lim- 
ited to a maximum of 15% of the 
compensation of the covered em- 
ployees. A deduction for a pension 
plan is in general limited to the 
proportionate cost of the plan for 
the year. The amounts credited to 
the employee are not subject to tax 
until the amounts are withdrawn, 
usually upon retirement. Earnings 
of the trust fund through invest- 
ment are tax free until received. 


The value of the employee’s share 
in the plan which is attributable to 
the employer’s contributions is ex- 
cluded from his taxable estate for 
federal estate tax purposes. Pro- 
vided there are ten or more em- 
ployees, a corporation may pur- 
chase up to $40,000.00 of life insur- 
ance on the life of each employee, 
the amount depending on the em- 
ployee's salary, with the employee 
selecting the beneficiary. The 
premiums are deductible to the cor- 
poration and not taxable to the in- 
dividual employee. To some extent 
the recent amendments to the 


By BEN R. MILLER, JR. 
LAA Legal Counsel 


Keogh Act have liberalized the 
rights accorded self employed per- 
sons to participate in qualified pen- 
sion and profit sharing plans. How- 
ever, there are still substantial limi- 
tations which dictate heavily in 
favor of incorporating with regard 
to fringe benefits. 


The creation of a corporation as a 
separate taxable entity offers some 
tax advantages by income splitting. 
For example, if an architect plans 
to purchase land and construct an 
office building for his practice, he 
can carry the land and building in 
his personal name and obtain the 
income and depreciation advant- 
ages, while at the same time the 
property is leased to his corpora- 
tion for a fair rental which is a de- 
ductible item. 


In summary, no generalization can 
be entirely accurate. The proper 
choice of form depends upon num- 
erous factors, including the person- 
ality of the participants. Generally, 
where there is to be a large number 
of owners, the corporate form may 
be dictated to centralize manage- 
ment, avoid early termination and 
insulate owners from liability. 


Where limited liability is very im- 
portant, the corporation form may 
be dictated regardless of the other 
factors. If initial losses will be in- 
curred, a sole practitioner, partner- 
ship or Sub-chapter S corporation 
may be desirable so that losses can 
be deducted immediately. Where 
earnings will be in excess of the 
current needs of the participants or 
will be required for reinvestment 
in the business, a corporation may 
be preferable to minimize the cur- 
rent tax impact on the owners. On 
the other hand, if all earnings will 
be required for the personal use of 
the participants, a corporation may 
be inadvisable because of the po- 
tential double tax. The availability 
of the pension or profit sharing plan 
may often weigh in favor of the 
corporation. If substantial doubt 
exists, it is usually advisable to 
forego a corporation since the cor- 
porate form does not permit as 
much flexibility for later change. 
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Project $-2; A Volkswagen Center. Thomas 
Payne, Student; Auburn University; Edw. 
Pickard and John Kaip, Instructors. 


. Excellence in plan, and both 
straightforward and functional re- 
lationship of spaces, Presentation 
clear and “readable.” 


. Simple, straightforward expression 
of function and client’s product. 


. Problem and solution very well pre- 
sented. Plan arrangement func- 
tional and attractive. 


. Simple, obvious solution. In keeping 
with client philosophy—even looks 
like a “bug.” 


PROJECT: 


A sales and service center for Volkswagen automobiles. 


SITE AND CLIENT: 


After completing feasibility studies the Volkswagen organization has determined that the community of Auburn-Opelika can 
support an agency. A site has been selected at the intersection of Opelika Road and Dean Road. Opelika Road, on the north side of 
the site is a major artery between the two cities and Dean Road, which forms the east side of the site, is a major feeder for a 
growing residential section of Auburn. The site is slightly wooded and has a slight rise in elevation toward the Southwest, 


PROGRAM REQUIREMENTS: 


I. Sales Area /. Service Area 

A. Showroom | ft. A. Repair Area 

B. Owner's Office i: fti B. Body Shop 

C. Sales Manager's Office sq. ft. C. Auto Storage (10 cars) new 
D. General Offices Space | ft. D. Automobile circulation app. 
E. Offices for 4 salesman „ ft. =. Lockers and Toilets Facilities 
F. Toilets F. Service Managers Office 

II. Parts Department + Gas Pump 

III. Mechanical Equipment ett /, Outside Parking and Display 


DESIGN SOLUTION: 


After an analysis of the Volkswagen philosophy of sales and public relations, it was decided that a compact functionally efficient 
center with equal emphasis on all aspects of the operation should be of primary importance in the design. It became evident that 
the design solution should emphasize the Volkswagen approach to design and sales which stresses excellence in performance with 
subtle and enduring style, Care was taken to make a strong relationship between pedestrian and vehicular movement where the 
customer would constantly be in visual contact with all parts of the operation. All interior spaces open toward the north to create 
pleasant working conditions for employees as well as the best condition for displaying automobiles. All functions open off a central 
waiting-exhibition space. Outdoor sales areas open directly off the main showroom and are positioned so that they will receive 
the most suitable natural lighting. 


MATERIALS AND CONSTRUCTION: 


Brick bearing wall construction will be used with steel trusses being the major span elements. This will create maximum column 
free interiors for sales and service. Estimated cost is $10.00 per square foot. 


16 The Louisiana Architect 


E 
= 
e 


y 


Oral Roberts University, Student Residence Hall, Tulsa, Okla. 
Architect: Frank Wallace, AIA 


DAVIS ARCHITECTURAL PRODUCTS 


z" A rare combination of chemical properties and manufacturing processes 
DEPTH VALUE 


cxomoeo course result in panels with physical characteristics which can be installed to 
serve trouble-free in all climates. 


1/8" CEMENT 


ASBESTOS 
EXTERIOR SKIN — 


This unique product has been developed to a high degree of reliability 

nt cewgyr assess through years of field experience and resultant engineering and chemi- 
cal advances. It represents fusion between trend-setting design, techno- 
logical advances and manufacturing know-how. 


Use of DAVIS ARCHITECTURAL PRODUCTS’ design and research 
"U" FACTORS facilities can be arranged upon request. Sizes, colors and product de- 
BASED ON CORE DEPTH AND STANDARD PANEL COMPOSITION tails are available from your area representative. 


Oop DAVIS ARCHITECTURAL PRODUCTS Box 1005 * Denham Springs, La. 70726 * Phone (504) 665-6157 


CHD EPOXY MATRIX w 
SELECTED AGGREGATE 
FINISH 


tę protect this elegance with 


LIFE TIME 
PENTA 


BETTER THAN REDWOOD! 


STAIN IT OR LEAVE IT TO W/R 
WEATHER NATURALLY — 
LIFETIME PROTECTI 
AGAINST ROT AND TERMITES LUMBER 


according to Federal Standard TT-W-571G, Penta W/R won't leach out. 


COLFAX CREOSOTING CO. 
P. O. Box 231 PINEVILLE, LOUISIANA 


mę PT. H 
Pressure treated 
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Custom 


Aluminum 


Fabrication 


assistance and preliminary am 


* Special Windows 

* Aluminum Door Frames 
* Sun Screens 

+ Decorative Grilles 

* Aluminum Flush Doors 
* Window Walls 


* Curtain Walls 


We are at your service... 
call us for complete design 


CORPORATION 


504 - 486-6581 


u muss 


=~ September, 1967 


HUMAN DESIRES, LAND, MONEY 
KEYS TO BUILDING NEW CITY 


To house our expanding population, we will have to build the 
equivalent of Denver, Dallas, and Atlanta every year for the 
next 20 years, says The American Institute of Architects. 


How will we do it? The professional society says it can happen 
in two basic ways: Our major population areas can continue to 
sprawl until they become formless, faceless, and too chaotic to 
provide a decent life. Or, we can build compact cities that reduce 
the cost of spread-out urban services, and at the same time, offer 
city dwellers a liveable environment. 


Cities From Scratch 
Architects, developers, and business leaders are studying the 
problems of building whole cities from scratch. The Federal 
government has launched studies of new city-building techniques. 
How do you go about planning and building a city? The most 
recent example is Columbia, Md. Baltimore developer James 
Rouse explains it this way: 


“Planning and developing a large land area is the essential be- 
ginning for orderly urban growth. Half a dozen years ago we 
began to ask ourselves what would happen if we could assemble 


enough land to pull together in one community all the bits and 
pieces of urban sprawl and build a small new city of say 100,000 
people. We built a hypothetical model and determined how many 
jobs it would take to support a population of 100,000, how many 
schools and churches would be needed, and how much open space 
would be required to give form and texture and a sense of com- 
munity to the area. We concluded it would take 15,000 acres and 
about $25 million to assemble the land.” 


Rouse, who heads a publicly-owned company with separate de- 
velopment and mortgage banking divisions, went to the Connec- 
ticut General Life Insurance Company and laid the cards on the 
table. 


Columbia Financed 


“Our comment to the company was this,” he said. “If we are able 
to buy this land at an average cost of $1,500 an acre, the very 
worst that can happen to you is that you get rich slowly. Who 
can get hurt owning 15,000 acres of land midway between Balti- 
more and Washington?” 


Connecticut General put up $25 million. In nine months, Rouse 
assembled 165 separate farms and parcels without being identi- 
fied as the purchaser. One morning, he walked into the office 
of the county commissioner of Howard County, Md., and identi- 
fied himself as owner of 10 per cent of the county. It was, he 
said, “an exciting experience.” 


“We were determined that this would be a whole city, not a 
suburb,” Rouse said, “We wanted a truly balanced, complete 
city where as many people would come to work in the morning 
as would leave to go somewhere else; a place where the corporate 
janitor and corporate executive would both live, Our second 
target was that we would genuinely respect the land. We have 
been able to preserve the three major stream valleys within our 
property and 3,000 out of 4,000 acreas of forest. And we will 
create five lakes. Two are ready now. 


“Our third target was to create the best possible environment 
for the growth of people. This would seem to be an elementary 
beginning in urban planning, and yet if you look around, 
the process of new development is entirely left up to a few 


(Continued on Page 21) 
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There’s nothing new or exciting 
about brick ...except... 


u 


~y 3 
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like in this new college complex: 


The use of an Acme Brick Double Wall System 
in curtain walls simplifies growth plans for the new Bee County 
College buildings at Beeville, Texas. 


First of all, construction time was saved. Walls were finished as 
they were topped out. The use of Acme King Size Brick meant the 
laying of 1/3 fewer brick. And brick can be removed for future 
expansions without jeopardizing the structures. 


Two more plusses: Insurance rates will be lower because of 
Double Wall Brick construction, and utility costs will be held to a 
minimum because of the superior insulative qualities. 


And the beauty, warmth and informality desired by the archi- 
tect is there right from the start. 


Nothing new or exciting? Look again! 


ACME 
BRICK 


new dimensions in building 


SALES OFFICES: ALEXANDRIA * BATON ROUGE * LAFAYETTE * LAKE CHARLES + MONROE * NEW ORLEANS + SHREVEPORT PLANT: BATON ROUGE 
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September, 1967 


BRICK 
DOUBLE WALL 
SYSTEM 


ARCHITECT-ENGINEER/ 
PAGE, SOUTHERLAND, PAGE 8 WHITTET, 
A.1.A., CORPUS CHRISTI, TEXAS 
CONTRACTOR/RICKS CONSTRUCTION CO. 
OWNER/BEE COUNTY COLLEGE 


The seven one-story buildings, totaling 
120,000 sq. ft. of floor space, have 10” 
brick double walls: library-adminis- 
tration, fine arts-auditorium, science, 
physical education, vocational, shop, 
central mechanical plant. 


The photograph above shows the 
simplicity of Double Wall construction: 
the finished outer wythe, the cavity 
(which may be insulated), and the 
inner wythe which gives the beauty 

of exposed brick. 


For complete information on design, 
engineering and construction of brick 
double walls and brick bearing walls, 
mail the coupon. 


Acme Brick Company 
P. O. Box 425 
Fort Worth, Texas 76101 


NAME 


FIRM 


ADDRESS 


CITY 


ZIPCODE 


KEYS TO BUILDING ... 
individuals. We have the most ad- 
vanced society in the history of the 
world—a storehouse of knowledge 
about man which has been developed 
by doctors, ministers, teachers, psy- 
chologists, and psychiatrists — and 
none of this knowledge is put to 
work in the planning of a city. 


“It wasn't our purpose to plan a 
utopian society, or even to write a 
report or necessarily reach agree- 
ment,” Rouse said. “We simply 
wanted the physical plan to be 
guided by a deep awareness of what 
works well and badly for people. We 
met every two weeks for two days 
and a night for six months. It was 
an enormously productive process 
and could be applied with even 
greater force and vitality to the re- 
development of the old central 
cities.” 


Marketplace Proves Worth 


The fourth target, Rouse said, was 
profit. Without the “invigorating dis- 
cipline” of the marketplace, the ideas 
formulated might have been imprac- 
tical rather than workable, he said. 
We concluded that the design and 
construction of a better and more 
rewarding place for people to live 
should be eminently saleable. Agree- 
ing with him, Teachers Insurance 
and Annuity Association of America 
and the Chase Manhattan Bank put 
up an additional $25 million to fi- 
nance land acquisition and develop- 
ment. 


Construction began in 1966. It is 
to be completed by 1980. When fully 
developed, the city will consist of 
nine villages clustered around a 
major downtown center. Each village 
will have four to six neighborhoods, 
a wide range of housing types and 
prices, and a center with a village 
green. Children will be able to walk 
to school on walkways that pass un- 
der and not across roadways. Each 
village will have its own schools, 
churches, convenient shopping, medi- 
cal facilities, branch library, and 
village hall. An architectural review 
board will assure balanced, though 
diverse, design. 

More than 3,200 acres of open 
land will separate the villages from 
one another and places of employ- 
ment. The protected open space will 
contain lakes, golf courses, playing 
fields, landscaped stream valleys, 
woods, and parks. 

Most of the villages and the em- 
ployment centers will be linked to- 
gether by a transit system of small 
busses operating on their own road- 
ways. More than 30,000 people are 
expected to work in Columbia. The 
downtown center, rimming a lake, 
is now under construction. Plans call 
for a multi-level plaza flanked by 
department stores, shops, stores, of- 
fice buildings, a hotel, inn, and ex- 
hibit center. The center also is 
expected to have a central library, 
hospital, newspaper, radio-TV sta- 
tions, college, and conference center. 
Cafes, theaters, restaurants, and 
concert halls will dot the lakeshore. 


Delivered on TIME 


To Your Specifications 


CAPITOL STEEL 


INCORPORATED 


Fabricators of 


Reinforcing Steel — Misc. Structural Steel 


Complete Warehouse Steel Service 


Phone 356-4631 


2655 N. Foster Drive — Baton Rouge, La. 


DETAILING SERVICE AVAILABLE 
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Do you know why your building should be done by an 
AIA Architect? It is often said, "first we shape our 
buildings, then our buildings shape us.” 

If you are to be master of your building, then you must 
first create it to be your servant. A smoothly functioning 
building has these qualities: It makes work efficient and 
reduces labor cost. It cuts maintenance time and ex- 
pense. It has a pleasant atmosphere and appearance. 
You can only expect buildings with these qualities when 
they are created by a skillfull professional architect who 
bears the letters AIA after his name. 

A package planned building, or a cut-rate building not 
planned by a qualified architect is an expensive and 
belligerent servant that will tell its master what to do. 
Invest wisely in the professional services of an architect 
who bears the letters AIA after his name. 


CELANESE 


COATING COMPANY 


DEVOE PAINT DIVISION 


Color Engineer @ Architectural Service 


WELDON McHUGH 


Baton Rouge, Louisiana 
344-9454 


RAY FRANCINGUES 
New Orleans, Louisiana 
524-0327 


£ k PORETTE „ amn? 
rari Seamless - Resilient Flooring 4 CHEMICAL CORPORATION 
lotz Durable — Resilient — Permanent Bond — Infinite Variety — 
Design Versatility — Installed only by trained applicators — 


© 
miller Written Unconditional Guarantee — Manufacturing Plant in 
Baton Rouge — 


Architectural Photography 
Distributed By: 


Southern Floor Company, Inc. 


Member of 822 Neosho St., Baton Rouge, La. 70802 
Architectural Photographers (504) 348-5161 
Association 


JNO. WORNER & SON, INC. GE 


BUILDERS’ HARDWARE 


DISTRIBUTORS OF 


, YALE LOCKS AND HARDWARE 
1115 Washington Avenue SARGENT LOCKS AND HARDWARE 


New Orleans, Louisiana REHLARENLDERS 


Telephone TW 5-3680 


401-405 DECATUR STREET * P. O. BOX 2563 * NEW ORLEANS, LA. 70130 
PHONE 529-2592 | 
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When should 


new bulking | Cu 


telephone system 
be planned? 


For positive protec- 
tion against termites 
and decay, use WOL- 
MANIZED pressure- 
treated lumber any- 
where wood is near 
the ground or in con- 
tact with masonry— 
Get full details from 
your builder or ar- 
chitect 

While the blueprint is still on the drawing board. 


In time to plan for p 


and future 
mur | 


ommunicati | adequate CENTRAL 

underfloor ducts, conduit and ts, ace 

for pay telephones, switchboards equipment CREOSOTING co., 
rooms. Need help planning communications Southern Bell INC. 


systems for your clients? Call Southern Bell and 
ask for the Architects and Building service. 


s needs. | 


Route 1, Slaughter, Louisiana 
Baton Rouge - 342-9793 
Clinton - 683-8297 


There’s no obligation or cost to you or your client. 


DIXIE BRICK, INC. PHOTOGRAPNY 


Specializing in Colonial and Face Brick 


|. 
Featuring DIXIE BRICK Manufactured in [I dl 
Louisiana with Louisiana Labor 
WUikggsa 


P. O. Box 65 — Tel. 352-8231 
NATCHITOCHES, LOUISIANA 


DAVE GLEASON 
1766 Nicholson Dr. 


It Pays To Buy Louisiana-Made Products Phone 342-8989 


Baton Rouge, La. 
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Colonel LaMatt heats up history at Tujague's 


Just across the street from New Orleans’ 
historic French Market, Tujague’s Restaurant 
has been a French Quarter landmark for more 
than a hundred years. Its memorable boeuf 
bouilli and other fabled delicacies remain as 
they were in 1856, but there’s some modern 
equipment in the kitchen. Colonel LaMatt's 
staff of water heater specialists have been 
around, and there's a Ruud Copper Sani- 
master water heater back there now! With 
a rush of marketmen, natives and hungry 
tourists coming in from all over the world, 
Tujague’s needs lots of hot water for dish- 
washing and other sanitary requirements. 


For 32 good years Colonel LaMatt and his peo- 
ple have been recommending Ruud Copper 


Sanimasters to fine restaurants, institutions, 
industry and business throughout the South. 
Ruud works better. Ruud lasts longer. And 
the way Ruud reduces operating costs is 
making history. Long experience and special- 
ized training gives the Colonel’s crew the 
answers to most water heater problems, and 
they'll find the solution to any new one you 
can think up. If you have a water heater 
problem, whether you've had it since grand- 
father’s time or it doesn't happen until 
tomorrow, let Colonel LaMatt help you. Call 
522-9991, area code 504, collect TODAY. 


840 BARONNE STREET, NEW ORLEANS, LA. 70113 
AREA CODE 504 / 522-9991 


285 CUMBERLAND STREET, MEMPHIS, TENNESSEE 38112 
AREA CODE 901 / 324-3661 


WATER HEATER SPECIALISTS FOR LOUISIANA, ALABAMA, MISSISSIPPI, ARKANSAS, TEXAS & TENNESSEE 


SAVE MONFYILEASE RUUD WATER HEATERS 


for Apartments /Coin Operated Laundries /Commercial Installations 


practical 
knowledge abou 
Curtis millwork 
than Cub Wolf 


Scouts Honor, 


Rodney Coco 


RONALD A. COCO MILLWORK DIVISION 


